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Einige bildungswissenschaftliche
Uberlegungen?.
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850 Millionen

Facebook-User
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37% of Canadian parents
share sonograms online

84% of Canadian toddlers
ha':n..r an online identi
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Getting information off the
Internet s like taking a

drmk from a fire hydrant.

Mitchell Kapor
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Veranderung

credits: @gcouros




#4: \Web 2.0 ist nicht iImmaer
Umdenken, sondern

genauso
welterzumachen.
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What did you learn?

) *Image by 7759477 @NO05 via Flickr
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Fehlendes Didaktisierungstalent=>the tool is not enough
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#9.: Web 2.0 Ist nur ein

Hype~?

(und hat nichts mit Lernen
ZU tun?)



Hype-resistent und Social
Media-affin.




Eine Lernplattform passt sich
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Viel mehr mit konstruktivistischen
Personal Learning Environments...
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credits: gcouros

Google is the new
business card
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Im 21. Jahrhundert
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“Wir missen unseren Kindern beibringen die
. Vergangenheit zu respektieren, aber auch in der
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@ opencontent

David Wiley

Then VS Now
Analog Digital
Tethered Mobile
Isolated Connected
Generic Personal
Consumption Creating
Closed Open
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David Wiley

Education vs Everyday
Analog Digital
Tethered Mobile
Isolated Connected
Generic Personal
Consumption Creating
Closed Open
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Informal Learning
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] “Informal learning is a

significant aspect of our
learning experience.
Formal education no
longer comprises the
majority of our learning.”

George Siemens
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- B. auch mit Moodle & Social
Media
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Kollaboration

*Image by 29560214@N07 via Elickr
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Hierarchische
Entvertikalisierung




Rollenshift:
Communicative
Collaborator




Demokratisierung der
Tools

(“das Netz sind wir alle”)




Demokratisierung des
Wissens

(Wissen ist nicht nur der Lehrkraft

vorenthalten)




Blended Learning

(unterstutzender Freund, kein
ersetzender Feind)
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|“A mind is like a parachute. It doesn't work if it is not open.”
'- Frank Zappa
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Social media
s like water.

On its own, water does some cool
things, but when combined with

other compounds it enabled the i
evolution of all forms of life.

Social media on its own is nice, but
when combined with other tools, >

it is enabling everything to evolve,
from communications to business
to politics to marketing.”

Mike Volpe, WF Marketing, HubSpot, httpydenssehubspot.com
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Web 2.0 Ist:

ein Hype mit
enormem
padagogischen
Potenzial.



und nicht zu
unterschatzend
en
Hemmfaktoren.



Web 2.0 Ist:

Katalysator flr
Innovative
Bildungskonzepte
und far ein
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“If you want the rainbow, you got to take the rain too.”
- Dolly Parton
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Vielen Dank fur Ihre Aufmerksamkeit

Thomas Strasser

Padagogische Hochschule Wien
www.learning-reloaded.com
www.eportfolio.or.at
thomas.strasser@phwien.ac.at

@thomas_strge) ® &




Special credits

Dr. Alec Couros @courosa
George Couros @gcouros

for kindly offering me the permission to use some of their slides.
Thank you!

Parts of the presentation inspired by CC-presentation:
http://www.slideshare.net/mzkagan/what-the-fk-is-social-media-
now-4747637

Author is not responsible for contents and validity of YouTube
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Videos

Social Media Revolution (parody): http://www.youtube.com/watch?feature=player _embedded&v=fFs28KHwWM_Y
Google Zeitgeist 2011: http://www.youtube.com/watch?v=SAlEamakLoY

Dramatic Surprise on a quiet square: http://www.youtube.com/watch?v=316AzL YfAzw
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